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5.0 Demographic Report Executive Summary 
Introduction from TAG 
 
New Hope Presbyterian Church has asked TAG Consulting to conduct a demographic 
study as part of a comprehensive strategic planning project. TAG purchased a 
research report from Percept, Inc. based on a 6-mile radius of the area surrounding the 
church. Please refer to the maps for the specific parameters of the area. The data 
comes from the US Census Bureau’s most recent data, Claritas (the top market 
research firm in the country), the WEFA Group, and Percept’s own studies.  
 
This report provides only the most significant highlights from the Percept data. It is 
intended to raise the issues that are most pertinent to the planning process. It is not 
intended to be an in-depth market research analysis, but rather a strategic overview of 
the community as it relates to the ministry’s strategic possibilities. Please refer to the 
full Percept study and the accompanying Source Book if you need more detail. 
 
Executive Summary 
 
New Hope Presbyterian Church currently finds itself in a growing community.  The 
population in the study area has more than doubled in the last 10 years and is 
expected to grow 20% over the next five years.  The demography of the area, however, 
will undergo minimal change and will continue to be represented primarily by 
White/Anglo. Hispanic/Latino will remain as the second largest ethnic group for the 
foreseeable future while African-Americans will continue to be at just over 1 percent of 
the population compared to 13% nationwide.   
 
This is a younger community: it is younger than the national average age by more than 
2 years.  By 2017, the Boomer generation and younger will comprise 78% of the 
population, with the largest growth being found in Generation Z (those currently 10 and 
under).  That group is expected to grow by 50% in the study area. This increase in 
young people will ultimately have an impact on the number of children in the area, 
providing the church the opportunity to minister to young families. The two oldest 
groupings are significantly under-represented, with Silents and Builders being 41% 
and 59%, respectively.  While any church should serve its older population, the 
greatest need in the future will likely be the needs of young families with children.  New 
Hope may consider ways to connect the generations in ministry to one another! 
 
The significantly greater percentage of married couples means that there are far fewer 
children who are growing up in 1-parent homes.  This context allows the church to 
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build on that commitment to marriage so that family health is sustainable, while 
simultaneously seeking opportunities to support and minister to single parent families. 
 
Economically the community is very affluent. The average household income is 
significantly higher and unemployment is significantly lower than the national average. 
The higher education level has probably led to the higher percentage of white-collar 
workers.  When all of these are combined: higher education level, significantly higher 
household income and a higher employment rate; the emotional and spiritual needs of 
a community can easily hide behind success.  This could be the case in the community 
surrounding your church. More than 42% of those within six miles of the church are not 
involved in matters of faith at all. That said, the need for a faith-presence in the 
community has never been greater.  This represents a significant opportunity and 
challenge for New Hope Presbyterian to identify and meet the “felt needs” of a 
community that are not always apparent.   This may require fresh, creative thinking 
about ministry and how the church measures success. 
 
Given the wealth of the area, it is not surprising to see the high percentage of 
contributions to charitable organizations.  New Hope should consider ways to engage 
the surrounding community in mission and ministry through creative partnerships that 
serve those in need.  A strategic partnership could connect the church with the un-
churched that have an obvious innate desire to give to charities that serve the 
underprivileged.  In addition to financial resources, there is a wealth of human 
resources that the church as a whole has not been able to engage.  Perhaps a 
partnership with these highly qualified people will release their passions and their 
talents. 

 
Population: 
The population in the 6-mile study area is expected to increase significantly over the 
next five years; 20% as compared to the national growth of 5%. The change in number 
of households will also increase significantly, mirroring the population trend. This 
means that more than 4,500 households will be created by 2017.  This growth 
represents a unique opportunity for New Hope Presbyterian to create relationships with 
people who are relocating to the area.  Generally speaking, new residents are more 
likely to be open to new relational opportunities. Significant relational investment in the 
community will pay spiritual dividends for years to come.  Most of the population 
growth will come from the area north of the church, although select areas southeast of 
the church will also see some growth. 
 
Two additional factors are important: the population is younger than the national 
average by more than 2 years, and the average household income of $118,486 is 76% 
higher than the average household income for the nation as a whole. 
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Ethnicity: 
The ethnic makeup of the study area is predominantly White and is projected to remain 
so, although other ethnicities will see some population growth in the coming years. The 
largest ethnic minority in the area is Hispanic-Latino, with 8.9% of the population, 
growing in the next five years to 10.2%. People of Asian descent represent 5.2% of the 
community, and will increase to 6.1%. Even with a predominantly Anglo population, the 
church has many opportunities to address issues of race within the church and 
community, and should perhaps consider developing programs capable of reaching 
the nearly 16% minority population in the radius area. 
 
Generational Grouping: 
The study area is significantly younger than the national average but will age, overall, in 
the in the coming years.  The 3 younger generations will gain a larger portion of the age 
demographic growing from 72% to 78% of the population.  The two oldest groupings, 
Silents and Builders, are significantly underrepresented.  This is not surprising given 
the younger than national average age.  Children and young adults will continue to 
make up a significant part of the population, and their share of the population is 
expected to increase.  
 
Family Structures: 
The percentage of married couples within the study area is 32% higher than the 
national average.  Given this reality, both the percentage of singles and those 
divorced/widowed are significantly lower than the national average; 41% and 23%, 
respectively.  In an area with a younger average age, it is not surprising to see a lower 
percentage of those widowed. 
 
The percentage of two-parent families is 32% higher than the nation as a whole. This 
indicates a stronger family structure.  However, it is important to note that there are still 
nearly 3,400 single-parent households in the 6-miles surrounding the church.  New 
Hope may want to explore how to support these children and single parents. 
 
Education and Employment: 
Those in the community surrounding New Hope Presbyterian are highly educated. High 
School graduation rates are higher than normal (96.6% vs 85.1%) as are both bachelor 
and graduate degree-holders (51.1% and 15.3%, respectively). Given the high 
education level, it’s not surprising to find that the unemployment rate in Douglas 
County for April 2013 (the most recent figures available) was 28% lower than the 
national rate, at 5.4%.  
 
The vast majority of workers in the workplace are white-collar.  This coincides with 
both the high income and education of the population, as well as the low 
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unemployment rate. However, the church should keep in mind that, at 22%, there are 
more than 9,000 blue-collar jobs within 6 miles of the church. Blue-collar workers often 
have different work schedules as well as skills than those in white-collar jobs!   
 
Finally, the percentage of females in the workforce and females in the workforce with 
children is above average. The percentage of households that have retirement income 
is well below average. 
 
Matters of Faith and Preference: 
The faith involvement levels of the population in the study area are below the national 
average. Those that say they are strongly involved or somewhat involved in their faith 
make up 57% of the population. 42.1%—the largest single group—say they are not 
involved in their faith at all. This means nearly 31,000 people within a 6-mile radius of 
the church are not involved in their faith. Areas northwest and southwest of the church 
represent populations that are as likely to not be involved (48-51%) with matters of 
faith as they are likely to be involved. The church should have a clear identity, mission, 
and strategy for reaching out to these individuals and households that are not involved 
in a community of faith. 
 
A full 10% of the population in the study area identified themselves with the Mormon 
faith.  This is more than 500% greater than the national average.  It’s also important to 
note that a large segment chose “not interested/no preference.” 
 
Contribution Potential: 
The financial giving levels to churches of households within the study area are above 
the national average. This is in real dollars. Thus, with household income levels 
significantly above than average, this means that the percentage giving to churches is 
proportionally lower than the national average. The giving level to charity is well above 
the national average, even with an adjustment for real dollars.  
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Section One: Demographic Data 
 
Demography is the statistical study of human populations in a given geographic area. 
The data most often includes population, ethnicity, income, growth rates and other 
information detailed to the needs of the specific study. The data and the growth rates 
describe the present characteristics and the likely characteristics moving into the 
future. These demographic trends are projections based on 5-year projections. 
 
Population 
 

 Study 
Area 

National 
Average 

Study Area 
Trend (2017) 

National 
Trend (2017) 

Population 73,417 NA Increasing by 
20.1% 

Increasing 
By 5.1% 

Households 25,479 NA Increasing by 
18.1% Increasing 

Average 
Household 

Income 
$118,486 $67,315 Increasing to 

$121,030 Increasing 

Average Age 35.3 37.5 Aging to 36.7 Aging to 38.3 

 
Comments/Recommendations:  
The population in the 6-mile study area is expected to increase significantly over the 
next five years; 20% as compared to the national growth of 5%. The change in number 
of households will also increase significantly, mirroring the population trend. This 
means that more than 4,500 households will be created by 2017.  This growth 
represents a unique opportunity for New Hope Presbyterian to create relationships with 
people who are relocating to the area.  Generally speaking, new residents are more 
likely to be open to new relational opportunities. Significant relational investment in the 
community will pay spiritual dividends for years to come.  Most of the population 
growth will come from the area north of the church, although select areas southeast of 
the church will also see some growth. 
 
Two additional factors are important: the population is younger than the national 
average by more than 2 years, and the average household income of $118,486 is 76% 
higher than the average household income for the nation as a whole. 
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Map: Average Household Income

 

Map: Projected Population Growth 
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Ethnicity 
 

 Study 
Area % 

Study Area 
Trend (2017) 

Projection % 
(2017) 

White 84.8 Decreasing 82.3 

African-American 1.1 Steady 1.3 

Hispanic-Latino 8.9 Increasing 10.2 

Asian-Other 5.2 Increasing 6.1 

 
Comments/Recommendations:  
The ethnic makeup of the study area is predominantly White and is projected to remain 
so, although other ethnicities will see some population growth in the coming years. The 
largest ethnic minority in the area is Hispanic-Latino, with 8.9% of the population, 
growing in the next five years to 10.2%. People of Asian descent represent 5.2% of the 
community, and will increase to 6.1%. Even with a predominantly Anglo population, the 
church has many opportunities to address issues of race within the church and 
community, and should perhaps consider developing programs capable of reaching 
the nearly 16% minority population in the radius area. 
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Generational Grouping 
 

 % of 
Population 

% Above National 
Average 

% of Population 
(2017) 

Survivor 
Age 31-51 30.5 6.1 32.2 

Millennials 
Age 11-30 27.2 (0.2) 23.5 

Boomers 
Age 52-69 22.4 6.0 18.8 

Generation Z 
Age 10 and under 14.0 13.6 21.0 

Silents 
Age 70-87 5.2 (41.4) 4.3 

Builders 
Age 88 and over 0.7 (58.8) 0.3 

 
Comments/Recommendations:  
The study area is significantly younger than the national average but will age, overall, in 
the in the coming years.  The 3 younger generations will gain a larger portion of the age 
demographic growing from 72% to 78% of the population.  The two oldest groupings, 
Silents and Builders, are significantly underrepresented.  This is not surprising given 
the younger than national average age.  Children and young adults will continue to 
make up a significant part of the population, and their share of the population is 
expected to increase.  
 
*Please find Generational Grouping definitions in the Source Book provided. 
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Family Structures 
 

 Study 
Area % 

National 
Average % 

Married 68.3 51.7 

Single 18.8 31.6 

Divorced or Widowed 13.0 16.7 

Two Parent 
Families 86.7 65.7 

 
Comments/Recommendations:  
The percentage of married couples within the study area is 32% higher than the 
national average.  Given this reality, both the percentage of singles and those 
divorced/widowed are significantly lower than the national average; 41% and 23%, 
respectively.  In an area with a younger average age, it is not surprising to see a lower 
percentage of those widowed. 
 
The percentage of two-parent families is 32% higher than the nation as a whole. This 
indicates a stronger family structure.  However, it is important to note that there are still 
nearly 3,400 single-parent households in the 6-miles surrounding the church.  New 
Hope may want to explore how to support these children and single parents. 
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Education 
 

 Study 
Area % 

National 
Average % 

High School Degree 96.6 85.1 

Bachelor’s Degree 51.1 27.9 

Graduate Degree 15.3 10.3 

 
 
Employment 

 Study 
Area % 

National 
Average % 

White-Collar Jobs 78.0 61.3 

Blue-Collar Jobs 22.0 38.7 

Female Workers 67.9 54.2 

Female Workers 
With Children 30.2 20.4 

Retirement Income 11.3 16.7 

Unemployed* *5.4 (Douglas County) *7.5 

 
Comments/Recommendations:  
Those in the community surrounding New Hope Presbyterian are highly educated. High 
School graduation rates are higher than normal (96.6% vs 85.1%) as are both bachelor 
and graduate degree-holders (51.1% and 15.3%, respectively). Given the high 
education level, it’s not surprising to find that the unemployment rate in Douglas 
County for April 2013 (the most recent figures available) was 28% lower than the 
national rate, at 5.4%.  
 
The vast majority of workers in the workplace are white-collar.  This coincides with 
both the high income and education of the population, as well as the low 
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unemployment rate. However, the church should keep in mind that, at 22%, there are 
more than 9,000 blue-collar jobs within 6 miles of the church. Blue-collar workers often 
have different work schedules as well as skills than those in white-collar jobs!   
 
Finally, the percentage of females in the workforce and females in the workforce with 
children is above average. The percentage of households that have retirement income 
is well below average. 
 

*Unemployment figures are from the US Bureau of Labor Statistics 
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Faith Involvement Level 
 

 Study 
Area % 

National 
Average % 

Strongly Involved 31.9 35.4 

Somewhat Involved 25.1 29.9 

Not Involved 42.1 34.7 

 
 
Religion/Church Preference 
 

 Study 
Area % 

National 
Average % 

Catholic 16.5 23.7 

Mormon 10.0 1.8 

Non-Denominational or 
Independent 9.5 6.9 

Baptist 8.5 16.1 

Lutheran 8.4 7.2 

Not Interested and 
No Preference 17.4 11.1 

 
 
Comments/Recommendations:  
 
The faith involvement levels of the population in the study area are below the national 
average. Those that say they are strongly involved or somewhat involved in their faith 
make up 57% of the population. 42.1%—the largest single group—say they are not 
involved in their faith at all. This means nearly 31,000 people within a 6-mile radius of 
the church are not involved in their faith. Areas northwest and southwest of the church 
represent populations that are as likely to not be involved (48-51%) with matters of 
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faith as they are likely to be involved. The church should have a clear identity, mission, 
and strategy for reaching out to these individuals and households that are not involved 
in a community of faith. 
 
A full 10% of the population in the study area identified themselves with the Mormon 
faith.  This is more than 500% greater than the national average.  It’s also important to 
note that a large segment chose “not interested/no preference.” 
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Map: Likelihood of No Faith Involvement 
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Contribution Potential 
 

Average 
Household 

Income 

Giving to 
Churches 

Giving to 
Charity 

Giving to 
Colleges 

$118,486 Slightly above 
average 

Well above 
average Average 

 
Comments/Recommendations:  
The financial giving levels to churches of households within the study area are above 
the national average. This is in real dollars. Thus, with household income levels 
significantly above than average, this means that the percentage giving to churches is 
proportionally lower than the national average. The giving level to charity is well above 
the national average, even with an adjustment for real dollars. 
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Section Two: Ethographic Information 
 
“Ethos” comes from a Greek word that refers to the essential spirit and fundamental 
character of a group of people. It reflects the similar beliefs, attitudes and concerns in a 
given area. This section of the report provides the ethographic information, which in 
conjunction with the demographic data may be helpful in the planning process. Linking 
the research to a sophisticated geo-demographic segmentation system (called U.S. 
Lifestyles) has produced the ethnographic information. First and foremost, it is very 
important to understand that ethos-estimates for a study area are only partially based 
upon a local survey of that area. The ethos projected in the report for a local study area 
is based upon the actual distribution of U.S. Lifestyles segments in that area. 
 
The real value of ethographic information is that it creates a picture of a community or 
region much like an impressionist painting. By analogy, ethographic information tries to 
accomplish the same end by creating an impression of how a community is likely to 
look and feel. Ethographic information attempts to provide a useful picture of what is 
likely to be true in a study area. It is simply saying that, in the absence of extenuating 
circumstances, this is the ethos we might expect in a typical community populated 
with the kind of people in the study area. 
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Lifestyle Segments 
 
The U.S. Census Bureau has designated 50 different Lifestyle Segments. These 50 
segments are based upon unique combinations of over 100 demographic, socio-
economic and financial variables. 
 
With 23 out of 50 U.S. Lifestyle Segments represented the area has somewhat high 
lifestyle diversity. 
 
The three largest Lifestyle Segments in the Study Area are: 
 
 

  % of Households 
In the Study Area 

National 
Average % 

6 Prosperous New Country Families 13.5 2.1 

5 Prosperous Diversity 12.8 3.1 

4 Educated Mid-Life Families 11.3 3.4 

 
*Note: The following descriptions pertain to the nation in general, not the study area in particular. 
 
Description of Prosperous New Country Families: 
 
§ Three of four households in this segment are located in non-urban areas, but they 

are often close enough to commute to jobs in nearby urban centers.  
§ This segment has a high concentration of children, an above average household 

size and income, and ranks highest of all the segments in automobile ownership. 
§ Almost a third of these households own three or more vehicles. A majority also 

own garden and power tools. 
§ Faith involvement is somewhat below the national average in most areas, while 

substantially more than average believes that a healthy environment has become 
a national crisis. 

§  This group ranks lowest of all segments in the belief that churches and religious 
organizations should provide more human services. 

§ Religious affiliations highest above the national average are Orthodox, 
Congregational, Episcopal and Catholic. 

§ Primary concerns are Parenting Skills, Fulfilling Marriage, Finding Life Direction, 
Educational Objectives, Retirement Opportunities and Aging Parent Care. 
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§ These households contribute significantly more to charities than the national 
average, but not particularly to religious organizations or educational institutions. 

§ Asked to identify programs and characteristics they would prefer in a church, 
these households are more likely to indicate Marriage Enrichment Opportunities, 
Parent Training Programs, Daycare Services, and Cultural and Youth Social 
Programs. 

 
 
Description of Prosperous Diversity: 
 
§ This segment ranks high in the number of adults in their thirties, high in the 

number of children, and very low in older age groups.  
§ Working female adults with children are concentrated in this segment, as are the 

number of homes built since 1980.  
§ It is the number one Asian segment and the number two for Pacific Islanders. 
§ Fast foods, Japanese cars and 401K Plans are high on the list of preferences. 
§ Strong faith involvement and belief in God are significantly below the national 

average.  
§ Religious affiliations highest above the average are Judaism 

Presbyterian/Reformed, Episcopal, Adventist and Catholic. 
§ The primary concerns of this group are Parenting Skills, Fulfilling Marriage, Time 

for Recreation/Leisure, Good Schools, Satisfying Job/Career, and Childcare. 
§ This segment ranks slightly above average in contributions to religious 

organizations, charities and educational institutions.  
§ Asked to identify programs and characteristics they would prefer in a church, 

these households are more likely to indicate Church-Sponsored Day School, 
Parent Training Programs, Marriage Enrichment Opportunities, and Contemporary 
Architecture and Music. 

 
 
Description of Educated Mid-Life Families: 
 
§ This segment is above average in median age, household income, college 

education, married individuals and working female adults.  
§ Blue Collar employment is only half the national average, most households own at 

least two vehicles, and median property value is over three times the national 
average. 

§ Slightly less than the national average say they are strongly involved with their 
faith, while significantly less say they are only somewhat involved with their faith 
and substantially more say that are not involved with their faith. 

§ Belief in God and belief that God is actively involved in the world are also below 
average. 
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§ Religious affiliations highest above average are Eastern Religions, 
Unitarian/Universalist, Judaism, Presbyterian/Reformed (ranks number 4 of all 
segments) and Congregational. This segment is the fourth highest in households 
expressing no preference and no interest in developing one. 

§ The primary concerns of this group are Fulfilling Marriage, Aging Parent Care, 
Parenting Skills, Good Schools, Time for Recreation/Leisure, and Problems in 
Schools. 

§ The segment ranks significantly above average in contributions to religious 
organizations, charities and educational institutions.  

§ They tend to prefer a strong leader. 
§ Asked to identify programs and characteristics they would prefer in a church, 

these households are more likely to indicate Marriage Enrichment Opportunities, 
Cultural Programs, Sports/Camping, and Traditional/Formal Worship as well as 
Intellectual Worship. 
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Expressed Concerns 
  

Achieving Long-term Financial Security 58% 

Maintaining Personal Health 38% 

Achieving a Fulfilling Marriage 35% 

Day-to-Day Financial Worries 33% 

Finding Time for Recreation/Leisure 29% 

Dealing with Stress 27% 

Achieving Educational Objectives 14% 

 
Key Values 

  

“Public education is essential to the future of American society” 95% 

“It is important to preserve the traditional American family 
structure.” 91% 

“I believe there is a God.” 85% 

“A healthy environment has become a national crisis.” 83% 

“The role of Churches/Synagogues is to help form and support 
moral values 78% 
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Church Program Preferences 
  

Family Activities and Outings 42% 

Youth Social Programs 37% 

Bible Study Discussion and Prayer Groups 32% 

Adult Theological Discussion Groups 26% 

Cultural Programs (Music, Drama, Art) 22% 

Personal or Family Counseling 21% 

Marriage Enrichment Opportunities 20% 

 
Worship Service Preferences 
 

Emotionally 
Uplifting 

Intellectually 
Challenging 

Both 

24.3% 16.1% 38.5% 

 
 

Traditional/Formal/ 
Ceremonial 

Contemporary/ 
Informal 

Both 

24.2% 28.7% 23.1% 
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Music Style Preferences 
 

Traditional Contemporary Both 

25.4% 24.6% 28.2% 

 
 

Performed Participatory Both 

18.7% 22.0% 33.6% 

 
Missions Preferences 
 

Local Global “Glocal” 
(Both) 

30.0% 11.6% 31.8% 

 
Church Architecture Preferences 
 

Traditional Contemporary Both 

21.4% 20.7% 35.1% 

 
 

6.0 Transforming Church Index Executive Summary 
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*Your TCI report was sent separately. For complete findings please refer to full report.

  


